
Si nce  t he  op e n - door  p ol icy 
b e g a n  i n  1 9 7 9 ,  C h i n a  h a s 
b o a s t e d  o n e  o f  t h e  f a s t e s t 
growth economies in the world. 
Elect ronics has been a Chinese 
pillar of success and is now the 
la rgest  indust r y in China with 
g r ow t h  o f  n e a r l y  2 0  p e r c e n t 
annually with no end in sight. 

"The oppor t un it ies in China 
have led the recovery of global 
consumer elect ron ic indust r y." 
said Gao Sumei, Deputy Director 
of  Pe r fo r m a nc e  I n s p e c t ion  & 
Coordinat ion Bureau, Minist r y 
o f  I n d u s t r y  a n d  I n fo r m a t i o n 
T e c h n o l o g y  ( M I I T ) .  T h e 
i n t e r n a t ion a l  f i n a n c i a l  c r i s i s 
has not inf luenced international 
consumer electronic purchasers' 
procurement strategy in China. In 
contrast, the huge oppor tunities 
i n  C h i na  have  a t t r a c t e d  more 
international purchasers.

Since the Plan on Revitalizing 
Electronic Information Industry 
wa s  i mple me nt e d  i n  C h i n a  a t 
the beginning of 2009, domestic 
i nve s t me nt  ups u rge  on  l iqu id 
c r ys t a l  sc reen has  been bei ng 
h o t t e r  a n d  h o t t e r .  P r o j e c t 
investment programs have been 
issued successively and China's 
t elev is ion ente r pr i ses  a re  f u l l 
of conf idence in real iz ing "the 
s e c o n d  b u s i n e s s  c r e a t io n"  i n 
panel  era by means of product 
upgrade.

"T he  con f idence  i s  sou rced 
from the huge domestic demand 
m a r ke t ."  L i n  Yu a n f a ng ,  Vic e 
C h a i r m a n  o f  C h i n a  V i d e o 
Indust r y Associat ion,  bel ieved 
that, to answer the inf luence of 
the international f inancial crisis, 
the central government's policies 

have made fruitful achievements 
on driving the domestic demand 
market  of  consumer elect ron ic 
products.  "China has taken the 
lead in realizing recovery."

China's  latest  f ive-year plan 
promises to sh i f t  the economy 
a w a y  f r o m  i t s  d e p e n d e n c e 
o n  e x p o r t s  a n d  m o r e  t ow a r d 
d o m e s t i c  c o n s u m p t i o n  a s  a n 
engine of growth. 

A c c o r d i n g  t o  G o r d o n  O r r , 
A s i a  c h a i r m a n  a t  M c K i n s e y 
&  C o m p a n y ,  i n  c o n s u m e r 
e l e c t r o n i c s , 
i n n ova t io n s  t e n d 
to be der ivat ive—
ref in ing product s 
d e v e l o p e d  i n 
S o u t h  Ko r e a  a n d 
J a p a n ,  i n s t e a d 
o f  d e v e l o p i n g 
f u n d a m e n t a l l y 
n e w  p r o d u c t s . 
I n nova t ion  ba sed 
o n  c a r e f u l  s t u d y 
o f  c o n s u m e r 
preferences is rare, 
e s p e c i a l l y  w h e n 
t h e  c o n s u m e r s 
a r e  b e y o n d 
China. Chinese companies st i l l 
repeatedly focus on expanding 
global  market  sha re with just-
good-enough products instead of 
creating markets with totally new 
products. And in state-dominated 
s e r v ic e  s e c t o r s  l i ke  ba n k i ng , 
there has been limited product or 
service innovation.

“ T h e r e  i s  n o  r e a s o n  C h i n a 
shouldn' t aspi re to that k ind of 
innovation as well. The evidence 
to date shows that, given the right 
i ncent ives ,  Ch inese scient is t s , 
engineers and entrepreneurs are 
eage r  t o  r i se  t o  t he  cha l lenge 
of developing products  for  the 
global market”, said Gordon Orr.

I n  a  wh i t e  p ap e r  pu bl i she d 
one year ago, the Cisco Internet 
Business Solutions Group (IBSG) 
a n a l y z e d  t h e  m a n u f a c t u r i n g 
c h a l l e n g e s  i n  C h i n a ,  a l o n g 
w i t h  c a p a b i l i t i e s  r e q u i r e d 
t h r o u g h o u t  t h e  e l e c t r o n i c s 
indust ry value chain to suppor t 
e f f e c t i v e  t r a n s f o r m a t i o n .  I n 
pa r t icu la r,  t h ree  col laborat ive 
business models were discussed: 
p r o d u c t i o n ,  i n n o v a t i o n ,  a n d 
customer value. Based on these 
m o d e l s ,  o p p o r t u n i t i e s  e x i s t 

t o  c r e a t e  n e w  c o l l a b o r a t i o n 
c a p a b i l i t i e s  i n t e r n a l l y  a n d 
t h r o u g h o u t  t h e  v a l u e  c h a i n 
supported by Web 2.0.

China’s consumer elect ronics 
d e v i c e s  m a r k e t ,  d e f i n e d  t o 
i n c l u d e  c o m p u t i n g  d e v i c e s , 
m o b i l e  h a n d s e t s  a n d  v i d e o , 
a u d i o  a n d  g a m i n g  p r o d u c t s , 
is  projected to be wor th about 
US$162 .1b i l l io n  i n  2010 ,  a nd 
th is  is  expected to increase to 
U S $ 2 63. 4 b i l l i o n  b y  2 015.  I n 
2010, consumer electronics sales 
were robust ,  boosted by st rong 
sa les  du r i ng the  Ch i nese  New 
Year peak shopping season. Sales 
of  smar t phones g rew st rongly, 

w i t h  s h i p m e n t s  p r o j e c t e d  t o 
increase 68% in 2010, although a 
signif icant por tion of sales will 
inevitably be accounted for by 
grey market devices.

A  s e c o n d  p h a s e  o f  t h e 
gove r n me nt ’s  r u r a l  c on s u me r 
e l e c t r o n i c s  s u b s i d y  p r o g r a m 
i s  p roje c t e d  t o  d r ive  s a le s  of 
f l a t- sc reen  T V se t s  a nd  o t he r 
products in the second half of the 
year in rural areas. Spending on 
consumer electronics products is 
projected to grow at a CAGR of 
9.4% through 2015, with demand 
for  compute r s  a nd  T V se t s  i n 
rural areas and tier-three to tier-
six cities a key driver, along with 
the increased popularity of high-
end items such as f lat-screen TV 
se t s ,  3G mobi le  ha nd se t s  a nd 
smartphones.

C o m p u t e r s  a c c o u n t e d  f o r 
about 38% of China’s consumer 
e le c t ron ics  spe nd i ng  i n  2010. 
T he  Ch i nese  domes t ic  ma rke t 
fo r  c o m p u t e r  h a r d w a r e  s a l e s 
( i n c l u d i n g  n o t e b o o k s  a n d 
accessories) has been forecasted 
at  US$70.3 bi l l ion in 2011,  up 
f rom US$62.9 bi l l ion i n  2010. 
Compute r  ha rdware CAGR for 
2011-2015 will be about 12.8%. 

AV  d e v i c e s  a c c o u n t e d  f o r 
about 40% of Chinese consumer 
e le c t ron ics  spe nd i ng  i n  2010. 
Ch ina’s  domest ic  v ideo,  aud io 
a nd  g a m i ng  d ev ic e  m a r ke t  i s 
projected to grow at a CAGR of 
9.6% between 2011 and 2015, up 
to a value of US$101.8 billion. 

China’s mobile handset sales 
a c c o u n t e d  f o r  a b o u t  2 4%  o f 
Ch i nese  consu mer  elec t ron ics 
spending in 2010. Total Chinese 
market handset sales are expected 
to grow at a CAGR of 10.2% to 
446 million units in 2015. 
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6 0 % - 8 0 %  州 政 府 現 金 補 貼 ， 3 0 %  聯 邦 現 金 退 稅 是 精 明 商 家 最 佳 投 資 ， 回 報 快 速 。

奧巴馬總統的最有力刺激經濟方案

★加州總代理有美國"SRCC"OG100認證的中國無錫環特太陽
能熱水器，和美囯專業認證的太陽能發電組合系列產品，居
家商用產品，熱水器保用10年，發電組合保用25年。
★專精設計，安裝太陽能熱水器和發電系列申報退稅拿獎金
一條龍服務，安裝太陽能熱水器和太陽能發電的用戶，可獲
得聯邦退稅30%。
★商用目前可再獲州政府每套太陽能熱水器最高1500美元，
最低550美元的獎金，州政府3.5億美元專款獎金，8年有效
，先到先得，逐年減少，用完為止。電力發電系統同樣獲得
州的20%~60%獎金。

美瑞太陽能專精設計
施工多種太陽能系列產品

8522 Valley Blvd #108 Rosemead CA 91770 （新萬利廣場內）
Http:// lasolarenergywaterheater.com    Email: aaii@att.net

TollFree：1-877-492-8398

Tel/Fax: 626-280-3289 Cell: 870-208-7629

English  626-213-9069

奧巴馬總統的最有力刺激經濟方案

China’s Consumer Electronics Sector 
to Accelerate Industrial Progress

The consumer electronics market in China projected to be worth 
US$263.4 billion by 2015

Jarod Wang
Reporting from Beijing

Ch i ne se  B i z  News  par t ner s 
with Deutsche Messe for CeBIT 

Par tnership  wi l l  connect  Ce BIT with the 
Chinese market

Los A ngeles ,  CA – Ch i nese 
Biz News announced on February 
17  t h a t  i s  h a s  e n t e r e d  i n t o  a 
partnership with Deutsche Messe 
owner of CeBIT.

Chinese Biz News will create 
a  wor ld  ca mpa ig n  t o  p romot e 
CeBIT within the vast Chinese 
c o m mu n i t y  i n  t h e  US ,  C h i n a 
and other regions of the world, 
b y  d i s p l a y i n g  a d s ,  a r t i c l e s , 
editorials, interviews, companies 
and indiv iduals prof i les in the 
newspaper, and by doing a media 
coverage during the event.

Ch i nese  Biz  News s t r a t eg ic 
p a r t n e r s h i p  w i t h  o t h e r 
publications, media, businesses, 
orga n i za t ions  a nd i nd iv idu a l s 
i n  t h e  U S ,  C h i n a  a n d  o t h e r 
regions, will create a formidable 
marketing platform for promoting 
CeBIT in pr int, online, through 
events and in different languages.

About Deutsche Messe
Achiev ing average revenues 

of EUR 222 mill ion, more than 
850  e mploye e s ,  e mploye e s  of 
more  t han 10 0 nat ions  and an 
exhibit ion center with a superb 
infrastructure totaling 1 million 
square meters of space, Deutsche 
M e s s e  -  b a s e d  i n  H a n o v e r , 
Germany - is the world's foremost 
trade fair company. 

D e u t s c h e  M e s s e  d e v e l o p s 
plans and r uns t rade fa i r s  and 
e x h i b i t i o n s  i n  G e r m a n y  a n d 
abroad. 

I t  h a s  e x t e n s i v e  e x p e r t i s e 
and exper ience in planning and 
executing around 100 trade fairs 
and exhibitions in Germany and 
a b r o a d  eve r y  ye a r ,  i nvolv i ng 
mor e  t h a n  23,0 0 0  ex h ib i t o r s , 
more than 2 million visitors and 
15,000 journalists from over 100 
different countries.

The main emphasis continues 
to be on f lagship inter nat ional 
trade fairs for capital goods, run 
by Deutsche Messe in Hanover. 
The aim of these t radeshows is 
to represent the latest  markets 
a n d  h i g h l i g h t  i n t e r n a t i o n a l 
m a r ke t  t r e nd s .  T hey  a r e  a l s o 
a  f o r u m  f o r  a p p l i c a t i o n s -
or iented demonst rat ions of the 
l a t e s t  t e ch n olog y,  a s  we l l  a s 
new lau nches  of  cu t t i ng  edge 
technologies and presentations of 
the latest research findings.

Ap a r t  f r om i t s  c omp e t e nc e 
in  r u n n ing inte r nat ional  t r ade 
fairs and the unique capacity of 
it s  exhibit ion center,  Deutsche 
M e s s e  o f f e r s  e x h i b i t o r s  a n 
e x c e l l e n t  r a n g e  o f  q u a l i t y 
s e r v i c e s ,  e n s u r i n g  t h e  b e s t 
possible suppor t before, dur ing 
and after the show.

About the CeBIT
T h e  w o r l d ' s  l e a d i n g  e v e n t 

fo r  I n fo r m a t i o n  Te c h n o l o g y, 

Telecommunicat ions,  Sof tware 
and Services.

C e B I T  i s  c o n s i d e r e d  t h e 
industry's top event, functioning 
a s  a  m i r ro r  on  t he  m a rke t  on 
both the supply and demand side. 
No other t rade fa i r  at t ract s  so 
ma ny a t t endees  w ith  conc re t e 
investment plans or such a large 
number of investment decision-
makers from all over the world. 
No other trade fair offers you the 
same business potential, both in 
te r ms of  qual i t y  and quant it y, 
since CeBIT is the place where 
you can make direct contact with 
customers, decision-makers, your 
competitors and the world market 
as a whole.

About Chinese Biz News
C h i n e s e  B i z  N e w s  i s  t h e 

nu mber  one  Ch i nese  bu si ness 
newspaper in Nor th America, a 
weekly publication, it circulates 
in California and Nevada, soon 
will ci rculate in New York and 
Texas.

Chinese Biz News presents in 
every issue, exper t information 
on how to succeed in the World 
Market ,  backed with the latest 
n e w s  a n d  e x c l u s i v e  c o n t e n t 
Ch i nese  Bi z  News cove r s  key 
t o p i c s  s u c h  a s  b u s i n e s s  a n d 
technology, editorial reviews and 
advice and actionable insights.

C h i n e s e  B i z  N e w s  h a s 
become a  lead i ng i n for mat ion 
resource for the professional and 
business owner and the Chinese 
community in general,  in pr int 
and online.

C h i n e s e  B i z  N e w s 
International Edition in English 
and Chinese ci rculate at major 
business expos in the U.S., China 
a nd  Eu r o p e  c on ne c t i ng  t he s e 
markets with the world, creating 
a un ique promot ional plat for m 
f o r  b u s i n e s s e s  t h a t  w a n t  t o 
reach the main stream American 
and European markets  and the 
emerging Chinese market.

This par tnership was possible 
t h a n k s  t o  t h e  e f f o r t s  a n d 
cooperation of Mr. Art Paredes, 
President & CEO Hannover Fairs 
USA, Inc., John Moriar ty, Vice 
President , Sales and Market ing 
– CeBIT Hannover Fai rs  USA, 
I n c . ,  a n d  G r a c e  S u ,  C E O  o f 
Chinese Biz News and by Juan 
Yanez Carrera, Vice President of 
Chinese Biz News.

TAIWAN Showcases Innovative and Stylish Products at CeBIT 2011
Ta i p e i ,  Ta i w a n  –  D r o p  b y 

COMPUTEX TAIPEI, the world’s 
top IT tradeshow, when it makes 
a whistle stop at Hanover CeBIT 
2011 during its 2011 world tour! 
That’s where you are cordial ly 
invited to our “TAIWAN Product 
Lau nch  & I nt e r na t iona l  P re ss 
C o n fe r e n c e ”.  I t ’s  h e r e  wh e r e 
you can get great backgrounders 
from a team of Taiwan executives 
representing the best of Taiwan 
hi tech, both big and small.

T h i s  i s  w h e r e  yo u  c a n  g e t 
the f i rst  gl impse of the newest 
desig ns  and produc t s  (com i ng 

with COMPUTEX TAIPEI), join 
networking sessions, new product 
announcements and one-on-one 
interviews – all topped off with a 
tea reception.

This year AIPTEK, ASUSTeK, 
AVe rMe d ia ,  G e n iu s -KY E a nd 
Micro-Star Internat ional (MSI) 
w i l l  be  p re sent i ng  i n nova t ive 
products to challenge the global 
IT industry. Its line-up includes 
3 D  P r o j e c t o r s ,  c a m c o r d e r s , 
Tablet PCs and 3D Accessories…. 
“ M a d e  i n  Ta i w a n”  n o  l o n g e r 
stands for just faster and cheaper 
h a r d w a r e .  “ M a d e  i n  Ta iw a n” 

t o d ay  e n c om p a s s e s  s of t wa r e , 
I n t e r n e t  s o l u t i o n s ,  s t a t e - o f -
the-ar t technologies and global 
l o g i s t i c s  m a n a g e m e n t .  A n d 
af ter the press conference,  get 
even  more  de t a i l s  w i t h  d i rec t 
interviews with the IT greats.

T h e r e  w i l l  b e  a  “ TA I WA N 
NIGHT” in the even ing before 
the press conference. This is a 
great chance to meet the elite of 
Taiwan’s ICT indust r y and our 
partners in Europe.

Join the press conference:
D a t e  &  T i m e :  We d n e s d a y, 

2  M a r c h  2 011 ,  11: 0 0  a . m .  – 

1 2 : 3 0  p . m . ;  L o c a t i o n :  S a a l 
13/14, Convention Cent re (CC), 
Hannover Messe

Join  “TAIWAN NIGHT”:
D a t e  &  T i m e :   Tu e s d a y,  1 

March 2011, 6:30 p.m. – 9:30 p.m.
Locat ion: Saal 1, Convention 

Centre (CC), Hannover Messe
F o r  m o r e  o n  C O M P U T E X 

T A I P E I ,  c l i c k  o n :  w w w .
ComputexTaipei.com.tw

Contacts: Doris Wu
Exhibition Dept., TAITRA
Tel :  (882 -2)  2725 -520 0  Ex t 

2632, Fax: (882-2) 2725-3501
E-mail: doriswu@taitra.org.tw


