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* Scleets its employees and

customers (T 82 % f) %
#)

* Defines and differentiates its
product offerings ( F2 {7 R
) o

* Creates utilty for its
employees and customers ( 55T
SREERIE )

*  Acquires  and  keeps
employees and customers ( B
BERTEEE) -

* Goes to the market
(promotion strategy and
distribution strategy) ( 4 7 i 52
BRBSHERTIS )

* Defines the tasks to be
performed (GEFE LIENE) »

* Develops a sustainable
presence  with respect to the
environment and society ( [F][E 5%
Sk itk )

* Configures its resources, and
(HIRACE )

* Captures profit. (14 I #
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